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INAX DESIGN

DESIGNING THE OVERALL
BATHROOM SPACE

TO FIT AESTHETICALLY IN
THE ARCHITECTURE
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No single product can help
people feel relaxed and
energized by itself.

INAX values the coordinated
elegance of the overall space,

By utilizing the horizontal and vertical
lines of the tiles, INAX places products in
organized positions, carefully designing
the space to make the bathroom
comfortable. INAX's unique sensitivity
for aesthetic coordination is built on its
corporate foundation of developing tiles
and its heritage of collaboration with
architects and designers.




INAX INNOVATION

INAX INNOVATION:
TRANSFORMING BATHROOMS
AROUND THE WORLD

INAX is continuously developing new
technologies, transforming bathrooms from
mere functional necessities for personal
hygiene to beautiful and comfortable spaces
that refresh and energize people’'s mental
and physical state. Delivering new value
from the users’ perspective, innovation by
INAX continue to not only lead the industry in
Japan but also influence the global market.






INAX INNOVATION

SHOWER TOILETS

INAX's shower toilets are forever
evolving in both function

and design to deliver further
comfort and satisfaction.
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INAX's passion is to manufacture creative
products that help people live well.
Starting with the launch of the first
made-in-Japan shower toilet in 1967,

INAX has consistently continued its quest
for innovation, always in pursuit of what
customers might need or want,

bringing more comfort and cleanliness

to people’s lives.

COMFORTABLE ANGLE

The nozzle angle, derived through extensive
research when developing the first shower toilet
in Japan, offers the best balance of a comfortable
wash experience and maintaining the cleanliness
of the nozzle.

TRIPLE VORTEX FLUSH

Triple vortex flush technology harnesses the force
of three jet streams to powerfully and efficiently
flush the entire surface of the bowl, ensuring an
unprecedented level of hygiene.

AQUA CERAMIC

Through its super-hydrophilic performance and
adopting a structure that prevents the buildup

of limescale, AQUA CERAMIC allows the toilet bowl
to retain its shine for 100 years with simple

daily cleaning.

FOAM CUSHION

Automatically creating a 5-15mm thick micro foam
with a bubble diameter of 400um (micrometers] or
less in the toilet bowl, this innovation developed in
2016 helps reduce urine splash.

AIR SHIELD DEODORIZER

This innovative technology achieves a

powerful deadorizing effect by circulating

a curtain of air within the toilet bowl which
prevents odor fram escaping, keeping the toilet
area fresh and pleasant.

AUTOSEAT

AutoSeat, launched in 1992, automatically lifts
the lid and seat when the user approaches the
toilet and lowers upon exit, providing a hygienic
alternative to raising the toilet seat by hand.
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INAX INNOVATION

CERAFINE Refined, superior ceramic
wash basins, bringing
together INAX's innovative

technology and its passion for
contemporary design.,
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Delicately designed with super-thin edges,
CERAFINE's beautiful wash basins have a
refined look and feel. The modern design
adopts gentle curves that resemble a Torii
gate of a shrine or a blade of a Japanese
sword. This simple curved line called
“Sori” not only represents strength and
functionality but also embodies Japanese
spirit and sensibilities such as serenity
and quality.

For its plane proportion, CERAFINE
adopts the silver ratio. Traditionally

used in Japanese architecture, the

silver ratio enhances the beauty of the
blank space, contributing to CERAFINE's
exquisite Japanese Zen design. Through
technological innovation, CERAFINE has
achieved the impossible —delicate ultra-

thin vessel while ensuring durable quality.

CLEANLINESS

Incorporating the AQUA CERAMIC technology,

CERAFINE prevents attachment of dirt on the
surface and the buildup of hard water stains,
making it easy to retain its shine with simple
daily cleaning.

PRECISION

Made with innovative clay that maintains its
strength and does not deform during firing,
the large but delicate CERAFINE vessel is a
result of over three years of research and
development and 800 prototypes.
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INAX INNOVATION

]hlﬁ

_N'-(OV\/EB__SYSTEI\/I

¢

INTELLIGENT CONTROL
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Ergonomic design and Integrating the faucet with a shelf, b
Intelligent Control enhances the space J

SOphIStICOted engineering utilization within the bathroom while .
perfecting a comfortable ensuring the minimum space to place the -

and refreshing showering necessary items. The details are carefully
designed to fit in total harmony within the

experience, just by a push overall bathroom space and secure ease

and turn of a button. of cleaning, such as a slight edge on the
shelf to prevent items from falling off,
a slit at the back to prevent water from
pooling, an easy-to-grip shower handle,
and a showerhead size calculated to
provide a comfortable shower. Intelligent
Control allows you to enjoy your
customized shower experience every
time by simply pre-setting your preferred
temperature and volume of water.

The shower starts and stops by pushing the button. Users can adjust the water by turning the dial.
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INAX INNOVATION

J APAN ES E T| LES Artistic Japanese tiles inspired

by traditional motifs, designed
to create stylish spaces
harnessing the Japanese spirit
of hospitality.




INAX offers an extensive collection of
high-quality design tiles, inspired by
Japanese culture. The Japanese have
long lived in harmony with nature, the
appreciation of which has continued to
be essential motifs for art and culture
in Japan. INAX brand tiles build on the
unigue Japanese sensitivity toward the
beauty of nature, such as changing
seasonal hues, rural scenery, the flow
of waves, and more.

Incorporating traditional motifs and
techniques, they offer a dynamic play
of light and shadow, created through
intricately designed shapes or carefully
calculated differences in thickness.
Their sophisticated, stylish ambiance is

sure to enable INAX customers to create

beautiful, modern spaces.

DENT CUBE x MASU

Masu, a wooden cup traditionally used to
measure rice, is often used today to serve
sake at celebrations. DENT CUBE evokes the
image of Masu, lined up in an orderly fashion.

YUKI BORDER

Glazed tiles are produced by utilizing a
traditional method of pottery, applying a
coat of glaze befare firing. The coloring of
the glaze brings about the natural beauty
of ceramics, which cannot be expressed by
printing on tiles.

YOHEN BORDER x YOHKAN

The Japanese portray seasonal changes in
sweets such as Yohkan. Like the gradation of
colors in the scenery, YOHEN BORDER offers
a spectrum of subtle caolor differences across
every single piece.

CRESCENT BORDER x IRAKA

Individually shaped in the form of a crescent
maoon, the spatial formation using CRESCENT
BORDER presents a laced arrangement
reminiscent of Japanese traditional wave-
form roof tiling.
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INAX INNOVATION

ECOCARAT

Innovative technology
underlying beauty and design.
ECOCARAT ceramic interior
tiles freshen the air and
contral humidity, enhancing
comfort in the home.




ECOCARAT tiles are attractive, functional
interior ceramic materials that offer
exceptional odor reduction and humidity
and condensation control. Produced from
a natural clay-like mineral, ECOCARAT
breathes through its countless micro-
pores, refreshing the air by eliminating
odors from toilets, food, cigarettes, and
pets, and reducing harmful substances in
the atmosphere, such as formaldehyde
and toluene. It also maintains the

humidity level to a comfortable level,
preventing the spread of mites and molds
and helping to keep the skin soft and
moist. A range of ECOCARAT tiles is now
available in various designs to transform
both homes and public spaces both
functionally and aesthetically.

ECOCARAT's air-freshening effects differ depending
on environmental conditions such as the room in
which it is used, weather, ventilation, etc.
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Highly precise decoration, designed to
surpass the original beauty. With the
designers’ thorough knowledge of the
materials used as motifs and enhanced
decorating techniques, INAX can now
express the real texture of stones and
wood through colors and patterns. As INAX
can now continuously produce complexly
patterned tiles, the resulting interior will
have a mare natural atmosphere.
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THE STORY OF INAX

THE STORY OF INAX

When asked the reason why INAX can help
people live well,

INAX answers: Japan is a country that
respects the beauty of nature and people,
and INAX is a brand nurtured by Japan's
unigue tradition and culture, inheriting the
technigues and spirit of craftsmanship,
relentless in the pursuit of quality.

Just as unique as Japan is in the world,
INAX aims to become the brand of choice
for people around the world.






THE STORY OF INAX

JAPANESE SPIRITUALITY
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AND WATER

Japan is a country blessed
an abundance of water,

Shrines welcome visitors
with a fountain to purify
their hands, as they switch
from the secular world

to the sacred.

With numerous natural

hot springs available
throughout the country,

the Japanese also have

a deeply rooted custom of
taking a bath to wash away
the fatigue and recharge for
what lies ahead tomorrow.







THE STORY OF INAX

A SPACE FOR
SELF-REFLECTION

The undecorated beauty of In a minimalist space It is in such a space

the room is what touches rid of all excesses, one embracing Japanese

our hearts. With a sense of may sometimes feel the serenity that one can enjoy
delight upon the moment tranquility and at other a moment of self-reflection.
of entry, in an instant, the times a comfortable tension,

mind switches as if one depending on the state of

entered a different world. mind at the time, even if the

scenery is the same.
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THE STORY OF INAX

INSPIRATION FROM
JAPANESE BEAUTY
AND TECHNIQUES

Torii gate (doorway to the sacred area)
standing in the sea. The slight but
splendid curve is a traditional Japanese
form since ancient times.
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Japanese forms exert their
allure through various
elements. The breathtakingly
beautiful lines. The unique
colors and luster. The
meticulously skilled precision
which one cannot believe is
handmade.

All these components change
and dignify the surrounding
atmosphere, and give comfort
to everyone who sees them.
Highly regarded outside Japan,
ageless Japanese beauty

and techniques have inspired
contemporary designers,
marking a footprint in the
products they design.

r

The techniques of the artisan bring about
Japanese beauty. Understanding the
characteristics of natural materials, they
assemble the parts with precision beyond
what a machine can do, creating the
forms, and emphasizing the beauty and
strength.
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THE STORY OF INAX

| NAX AN D The sp;irittohd tiﬁhtniques ofd
FRANK LLOYD WR'GHT manufacturing that measure

up to the ideals of the world's
greatest architect became the
starting point for INAX.

Imperial Hotel.recanstructed in
Museum Meiji-mura
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In the early 1900s, when the number

of foreign visitors to Japan began to
increase, the Imperial Hotel commissioned
Frank Lloyd Wright, one of the greatest
American architects of the 20th century,
to design its new building. As the tiles
and terracotta for the walls were made
with clay from the Chita Peninsula in
Aichi Prefecture and required molding

of original designs and special firing
techniques, a dedicated factory was
established in Tokoname.
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Hatsunojo Ina and his son Chozaburo
were invited to become technical
advisors for this project. Upon the
completion of the hotel, they took on
the workers and the equipment of this
factory, creating Ina Seito, which later
became INAX,
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The scratch face tiles which the
craftsmen produced through trial and
error under the guidance of Hatsunojo
and Chozaburo Ina created an
atmosphere worthy of welcoming VIPs
from all over the world.
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THE STORY OF INAX

QUALITY GENERATED Throughout its history,
INAX has continued to deliver

BY S O | |_, WATE R, the quality expected of a
AND FIRE Japanese brand and unique

to INAX.

® NAGOYA

AICHI PREFECTURE

CHITA




Tokoname, the birthplace of INAX; is At INAX's sanitaryware factory in

one of the main pottery towns in Japan. Tokoname, we run an automated

With a thousand years of history, it has production process programmed with
continued ceramic production since the the inherited skills of the craftsman to
medieval times. Soil can be formed by enhance our precision and production
mixing with water, and through firing, capacity.

becomes a piece of ceramic.

Prototyping plates with different pigments Firing a piece of sanitaryware. Each Assembling a shower toilet.

and mixing ratios. INAX continues the piece is uniformly fired, through precise In order to maintain accuracy and
evolution of sanitaryware by developing computer control. speed, INAX uses robotics technology in
“new clay.” addition to the eyes and hands of skilled

technicians.

The building and a large kiln within,
built in the early 1920s, are preserved
at the INAX MUSEUMS in Tokoname.
They are designated as a Registered
Tangible Cultural Property and Heritage
of Industrial Modernization.
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THE STORY OF INAX

PASSING ON T]twe histt.orgtf;f INgX if oylegocg

of creating the industry's
THE S PIRIT O ~ pioneering functionalities and
| N N O \/AT' O N offering new value to people’s

lives.

SANITARINA 61
FIRST MADE-IN-JAPAN SHOWER TOILET

Sanitarina 61, launched in 1967, became
the starting point for changing the shower
toilets from what was predominantly for
medical use to a universal facility used
by everyone at home.



SATIS
SHOWER TOILET

At the forefront of shower toilets, which
started with Sanitarina 61, is SATIS.
SATIS changed the overall toilet space
by making it beautiful, comfortable, and
odor free.




THE STORY OF INAX

INAX HERITAGE
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1918

Appointment of Hatsunojo and
Chozaburo Ina as technical advisors
to produce the tiles for the Imperial
Hotel designed by Frank Lloyd
Wright.

1924

Establishment of Ina Seito Co., Ltd.
(Managing Director: Chozaburo Ina)
Production of ceramic tiles, pottery
pipes and terracotta.

1945
Start of sanitaryware production.

1967

Launch of Japan's first shower toilet
with warm water shower spray and
dryer function —Sanitarina 61.

1976
Launch of INAX's first shower toilet
seat Sanitarina F1.

1980 >

J INAX

KKILAMIC

PROGUARD

1985
Change of company name to
INAX Corporation.

1990
Launch of world's first self-powered
automatic faucet Automage.

1994

Launch of toilet with KILAMIC
—antimicrobial technology which is
highly resistant to scratches and
stains.

1998
Launch of ECOCARAT functional

| interior ceramics that control

humidity and odor.
Winner of Good Design Long Life
Design Award.

D

1999

Launch of toilet with PROGUARD
technology for maximum protection
against hard water stains and spots.
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2001

Launch of world's most compact
tankless shower toilet SATIS.
Winner of Good Design Gold Award.

77 coLo
\hj AWARD

2005
Launch of touchless faucet that
supplies water by sensor technology.

2006
Developement of intelligent control
shower system for prefabricated bath.

2007
Japan's antibacterial measurement
standard certified to ISO standard.

2010 >

AQUA

CERAMIC

=B |[NAX
50 Shower Toilet

50th Anniversary

Since the launch of Japan'’s first
shower toilet in 1967

2016
Launch of new SATIS series.

Winner of Red Dot Design Award.
(SATIS G)

7

reddot design award
winmer 2006

2016

AQUA CERAMIC —the most advanced
hygiene technology.

Winner of Good Design Gold Award.

77 coLo
\hj AWARD

2017

Mark of the 50th anniversary of

the first made-in-Japan shower toilet
launched in 1967.

2019
Launch of the new INAX brand
identity at Milan Design Week.
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